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What Is marketing?

A Marketing iIs introducing your
services:-to prospective clients.

A It includes advertising your services
but It Is not limited to advertising.

A Every aspect of your business
Involves marketing.



Marketing also includes:

A Good communication skills
A A positive attitude,

A Your work ethic,

A The quality of your work,

A The name of your business,
A Your business stationery,

A Your attire
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Who are your clients?

Private-Attorneys

Public Defenders Qﬁ

i

District Attorneys
Private Investigators
Police Departments
Insurance Companies
Private Corporations
Private Individuals
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How are people going to find
out about you?
A Paid Advertising

A Internet P
A Website, @\Y/kk-\ Ly
A Expert Sites N'= O/@)
- e /'/ ,
A Free publicity IS <}7 Z

A Newspaper Articles
ARadio and TV Programs,
A Networking

A Lecturing



How are people going to find
out about you?

A Your Reputation

A Being professional. 2
G

A Doing a good job. == L
A Meeting deadlines. k/o/!))
A Being available. I <;7 z

A Referrals

AWord - of-mouth
A Recommen dations
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Presenting your Image

What does an expert-witness look like?
How do you want people to perceive you?

How are you going to achieve the correct
Image of an expert?

Why should an attorney retain you instead
of another examiner?



What does an expert look like?




Your Professional Image

A Describe-your work in one sentence.

A What do you tell people when they
ask you what you do for a living?

Al am a forensic document examiner and
review questioned documents to
determine authenticity and | testify in
forgery cases.




Your Professional Image

A Handshake -Speech
A Short explanation

of what you do.
Example:

Nl am a handwriting analyst.
| determine the authenticity
of questioned document s



Your Professional Image

A Your Company Name
A Your CV

A Your Business Cards
A Your Stationery

A Your Advertising

A Your History




Your Professional Image

A What s the reason that an attorney
should choose you over another
document examiner?

A Because the attorney knows that you
will do a good job for his client.



Your Professional Image

A How does the attorney know that
you will do a good job for his client?
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KNOWS your history.
KNOWS your work.

KNOWS Yyour reputation.

e researches you through your
advertising and marketing.



Your Professional Image

™

A Always-smile before R |
answering the phone. \
A A phone call from a potential client Is

going to make a decision about
retaining you when you start talking.




Your Professional Image

A You are also interviewing the client
to see If you can-be of assistance.

A Use a form to make certain you ask
all the right questions.



Your Professional Image

A Wear a name tag - when appropriate.
A Place name tag on your right side.
A Always have business cards handy.
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Paid Advertising

A How to-get the most-bang-for your

buck.




Your Marketing Plan

A How to-get the most-bang-for your
buck.

A Step 1. Choose a name for your
business that identifies what you do.

A Make It prominent on your business
literature.



Your Marketing Plan

A Questioned Document Examiner
A Forensic-Document Examiner

A Verification Services
Handwriting Examiner
Handwriting Analysis

~orgery Forensics

—orgery Detection

o To Io Do




Your Marketing Plan

A Step 2: Perfect your image
A Through your stationery
A Through your attitude
A Through your appearance




Paid Advertising

A Business Cards

A Legal newsletters and
journals

A Internet




Business Cards

A Most prominent s your-type of business

A Contact information

A Name, address, title

A Phone number, toll - -free number
A Fax number

A E-mall

A Website

A Logo, photos




Your Business Cards

Katherine M. Koppenhaver = & = William A. Koppenhaver
Certiflied Document Examiner Document Photographer

Forensic DocumerExaminers

wWww.Forensic Document Examiners.com
E-mall;: Fordocexam@aol.com

P.O. Box 324 MD: 410-679-8257
Joppa Maryland 21085 FAX: 4105388548
VA: 703-671-7347
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Your Marketing Plan

A How are-you going to market your
business?

A Advertising
A Public Relations
A Networking




Your Marketing Plan

A Whatare your goals?

AWhat do you want to accomplish with
your business?

A How many cases do you want in a given
period of time?

, How much money do you want to make?
A How do you plan to reach your goals?




